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The European Alcohol Policy Alliance was 
formed in 1990 with 9 member organisations

Today:

Å59 members

Å24 countries

ÅSecretariat in Brussels 

@EUROCAREBRUSSEL
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Alcohol in all policies
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Eurocare Goals

Raising awarenessamong decision makers of the harms caused 
by alcohol (social, health and economic burden) ensuring that 
these are taken into consideration in all relevant EU policy 
discussions 

Promoting the development and implementation of evidence-
based policiesaimed at effectively preventing and reducing this 
burden



6.

Facts on alcohol in Europe

Alcohol is a component cause of more than 200 health conditions. 

Alcohol is a major risk factor for premature mortality. 

The majority of the burden of alcohol-attributable mortality is from 
liver cirrhosis, cancer, cardiovascular diseases, and injury. 

In the European Region, alcohol has a causal impact in approximately 
15% of all causes of death. 

The highest proportion of deaths attributable to alcohol is among men 
aged 20ς39 years. 
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The WHOEuropeanRegionhas the highest level of alcohol consumptionin the
world, in part driven by high consumptionin the central and easternparts of the
Region. Consequently,the alcohol-attributable diseaseburdenisalsohigh.

Facts on alcohol in Europe
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Approximately 70% of the adults in the WHO European Region 
drink alcohol. 

On average, Europeans consume 10.7 litres of pure alcohol per 
year. 

Men consume more alcohol than women; in 2014 the aver-age 
consumption per drinker was 19.4 litres for men and 12.9 litres 
for women. 

Most alcohol is consumed in heavy drinking occasions (60 g of 
pure alcohol or more on one occasion) which worsen all risks. 
Among drinkers, 31.8% of men and 12.6% of women report 
heavy episodic drinking in the past 30 days. 

Facts on alcohol in Europe
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Alcohol Policy Strategies in Europe

1.EU level: An EU strategy to support Member States in Reducing 
Alcohol Related Harm (2016-2012) and Action Plan on Youth 
Drinking and on Heavy Episodic Drinking (2016, 2018)

2.WHO level: Global Strategy to Reduce the Harmful Use of Alcohol 
(2010), European Action Plan to Reduce the Harmful Use of Alcohol 
(2012-2020)
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Cost-effective policy areas

¢ƘǊŜŜ ǇƻƭƛŎȅ ŀǊŜŀǎ όǘƘŜ ΨōŜǎǘ-ōǳȅǎΩύ ƘŀǾŜ ǇǊƻǾŜƴ Ŏƻǎǘ-effective. 
These population-based measures include:

V increasing price via taxation

V restricting access to retailed alcohol (availability)

V imposing a ban on alcohol advertising (marketing)
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Availability 

The implementation of even small reductions in the availability of alcohol can 
bring health gain and reduce violence and harm to people other than the 
drinker. 

Multisectoral approach: national authorities, licensing officers, the police, 
criminal justice systems and the health care sector.

Measures:

- limiting the sale of alcohol to intoxicated and underage customers 

- number of outlets

- size and density of outlets

- the days and hours of sale

- drinking in public spaces
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Leisure events

voluntary/self-restricted partial restrictions ban no restrictions

Availability 
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Sporting events

voluntary/self-restricted partial restrictions ban no restrictions

Availability 
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Marketing

Åregulating the content and volume of marketing

Åregulating sponsorship activities that promote alcoholic beverages

Årestricting or banning promotions in connection with activities 
targeting young people

Åregulating new forms of alcohol marketing techniques, for instance 
social media
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No restricions Voluntary self-restricted Partial restrictions Ban
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No restricions Voluntary self-restricted Partial restrictions Ban
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Wine

No restricions Voluntary self-restricted Partial restrictions Ban

Sponsorship of sport events

https://www.marketingweek.com/2017/03/07/football-
overcrowded-says-heineken-rugby/
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Sponsorship of youth events

37%

21%

21%

21%

Beer

No restricions Voluntary self-restricted Partial restrictions Ban
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Wine
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Spirit

No restricions Voluntary self-restricted Partial restrictions Ban

http://www.nowamuzyka.pl/2011/07/07/heineken-open-er-festival-2011-relacja/
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Environments we create


